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HOPE Quotient Outcomes Measured in Savings Group Programs

HOPE Quotient Survey

The HOPE Quotient survey is a network listening
process that is designed to:
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It occurs once every four years for all

HOPE-led programs.

Social Domain

Strong relationships

Savings group members have meaningful relationships, marked by trust and support, with other savings group

members.

Material Domain

Financial capacity

Savings group members have access to sufficient financial resources to meet their needs.

Financial management skills

Savings group members save towards a goal and use healthy means to store their savings and obtain resources.

Spiritual Domain

Engagement in the local church

Savings group members grow towards participation in a local church or community with believers.

Being discipled

Savings group members are being helped to grow and develop in their relationship with God.

Discipling others

Savings group members are helping others to grow and develop in their relationship with God.

Engaging Scripture



HOPE

Savings group members who regularly attend the Word section facilitated as a group discussion feel more able to

learn from Scripture on their own or in their group.

Savings group members apply Scripture to daily life.

Agency

Savings group members believe they can change their current situation to create a better future for themselves.
Dignity

Savings group members recognize and are affirmed in their inherent value from God.

Hope

Savings group members have hope for a better future.
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